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User Profiles

Who Are They Really?
— Him?
— Her?
— Kids?

» Building Profiles of Our
Consumer Is the Cornerstone
of Solid Future Planning

— What Products?

— Where do They Shop?
— Where do They Play?
— Where do They Learn?

— What are Their Primary
Motivators?

— What are Their Issues &
Problems They Face?
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End User
Marketing

-Events
-Grass Roots

Media
Product Management -TV
-Positioning -Print
Packaging End User R

New Product
-Development

-Launches

PARKER (U

DAKOTA ARMS n@u

OPms A EOTAC

Merchandising
-Promotions

-In store

21

INTC



